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Logo
CLEARSPACE

Use the size of one of the leaves from the icon to measure out  the minimum clear 
space around the logo. This must be preserved at all times.
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Fonts

Gotham Bold

Arial Bold

Arial Regular

Gotham Light

Open Sans Light

PRIMARY & SECONDARY

Alternative
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Gotham is the primary brand font and Open Sans is the secondary font.

Primary brand fonts should be used wherever possible, but in cases where
they 
cannot be accessed, Arial is the system
font alternative which will be available as 
standard on all machines.
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